Reality Television
Introduction
Reality Television is a television programming that presents purportedly unscripted melodramatic or "humorous" situations, documents actual events, and usually features ordinary people instead of professional actors, sometimes in a contest or other situation where a prize is awarded. Reality television began in 1948 with Alan Funt's TV series Candid Camera. The genre exploded as a phenomenon around 1999–2000 with the success of such television series as Big Brother and Survivor. Programs in the reality television genre are commonly called reality shows and often are produced in a television series. Documentaries, television news and sports television are usually not classified as reality shows.

The genre covers a wide range of television programming formats, from game show or quiz shows which resemble the frantic, Japanese variety shows produced in Japan in the 1980s and 1990s (such as Gaki no tsukai), to surveillance- or voyeurism-focused productions such as Big Brother. Reality television frequently portrays a modified and highly influenced form of day-to-day life, at times utilizing sensationalism to attract audience viewers and increase advertising revenue. Participants are often placed in exotic locations or abnormal situations, and are often persuaded to act in specific scripted ways by off-screen "story editors" or "segment television producers", with the portrayal of events and speech manipulated and contrived to create an illusion of reality through direction and post-production editing techniques.
Investment
Companies and corporations invest a lot in reality TV.

The following is a list of television shows with the most instances of product placement (11/07–11/08; Nielsen Media Research). Eight out of the ten are reality television shows.

Product placement, or embedded marketing-an advertising technique whereby companies and corporations pay to have their products included/used/displayed in television programming or films for marketing purposes, e.g. participants in Big Brother all use a specific brand computers--is highly prevalent in reality television.


	Reality show
	Product placement
	Description
	# Countries

	The Biggest Loser
	1,026,248
	The Biggest Loser is a reality television show that centers on overweight contestants attempting to lose the most weight to fight for a cash prize. There are different variations of The Biggest Loser around the world. Each country has made its own adaptation to the show; however, the contestants always have the same goal: to lose the highest percentage of weight (or most weight) to become the Biggest Loser
	25

	American Idol
	504,636
	American Idol is a reality television singing competition with the aim to find new solo recording artists where the winner is determined by the viewers. Winners chosen by viewers through telephone, Internet, and SMS text voting
	50

	Extreme Makeover: Home Edition
	13,371
	Extreme Makeover: Home Edition is a reality television series providing home improvements for less fortunate families and community schools etc. Each episode features a family that has faced some sort of recent or ongoing hardship such as a natural disaster or a family member with a life-threatening illness, in need of new hope. The show's producers coordinate with a local construction contractor, which then coordinates with various companies in the building trades for a makeover of the family's home. This includes interior, exterior and landscaping, performed in seven days while the family is on vacation (paid for by the show's producers) and documented in the episode. If the house is beyond repair, they replace it entirely. The show's producers and crew film set and perform the makeover but do not pay for it. The materials and labor are donated. Many skilled and unskilled volunteers assist in the rapid construction of the house.
	

	America's Toughest Jobs
	12,807
	America's Toughest Jobs is a reality television show that pitted contestants against each other as they attempted a series of difficult and dangerous jobs. The prize was the sum of the salaries that would be earned by people doing these jobs in their first year. In each episode, contestants took part in tasks associated with a job, and were supervised and evaluated by workers or employers in that business. After spending time on the job, the supervisors selected one or more top employees for praise, and selected the employees who had the worst performances (the bottom four in the first five episodes, and the bottom two thereafter). Those employees were required to compete head-to-head in an additional challenge to determine who would be eliminated.
	

	Deal or No Deal
	2,292
	Deal or No Deal is played with up to 26 cases (or, in some versions, boxes) with certain sums of money. The player chooses a case or a box to knock an amount of money off the board. The game revolves around the opening of a set of numbered briefcases, each of which contains a different prize (cash or otherwise). The contents (i.e., the values) of all of the cases are known at the start of the game, but the specific location of any prize is unknown. The contestant claims (or is assigned) a case to begin the game. The case's value is not revealed until the conclusion of the game. The contestant then begins choosing cases that are to be removed from play. The amount inside each chosen case is immediately revealed; by process of elimination, the amount revealed cannot be inside the case the contestant initially claimed (or was assigned). Throughout the game, after a predetermined number of cases have been opened, the banker offers the contestant an amount of money and/or prizes to quit the game, the offer based roughly on the amounts remaining in play and the contestant's demeanor, the bank tries to 'buy' the contestant's case for a lower price than what's inside the case. The player then answers the titular question, choosing:
"Deal", accepting the offer presented and ending the game, or
"No Deal", rejecting the offer and continuing the game.
	

	
	
	
	

	
	
	
	

	America's Next Top Model
	12,241
	America's Next Top Model is a reality television series in which a number of women compete for the title of America's Next Top Model and a chance to start their career in the modeling industry. It starts with 10–14 contestants. Each episode, one contestant is eliminated, though in rare cases a double elimination or no elimination was given by consensus of the judging panel. Makeovers are administered to contestants early in the season (usually after the first or second elimination in the finals,) and a trip to an international destination is scheduled at about two-thirds of the way through the season (usually with five or six contestants remaining.)
	28

	Last Comic Standing
	1,993
	Last Comic Standing is a reality television talent show with the goal to select a comedian from a group, who will receive a development contract with the NBC network, and a television special first to air on the cable-TV network Comedy Central and later on the cable network Bravo.
	

	Kitchen Nightmares
	1,853
	Kitchen Nightmares is a reality television series broadcast on the Fox network, in which Chef Gordon Ramsay is invited by the owners to spend a week with a failing restaurant in an attempt to revive the business. 
	

	Hell's Kitchen
	1,807
	Hell's Kitchen is a reality television cooking competition (based on a series of the same name, broadcast in the UK) broadcast on Fox. It is hosted by British celebrity chef Gordon Ramsay. progressively eliminates chefs from a pool of 12 to 18 contestants down to one, the winner, in which he/she is given the opportunity to be the head chef of a high-end restaurant
	43




South Africa
[bookmark: _Reality_TV_Shows]Reality TV Shows
The following are examples of reality TV shows in South Africa:
· Come dine with me SA
· Afrikaans Idols
· Idols South Africa
· Big Brother
· Project Fame
· SA's Got Talent
· Saktyd
· Strictly Come Dancing (South African TV series)
· Survivor South Africa
Reality TV not first choice of South Africans 
[bookmark: _GoBack]Reviewing audience viewership of reality shows in South Africa would indicate that South Africans don't necessarily prefer reality programmes, as SAARF's TAMS Overnight ratings for August 2011 show that in the top 20 ranking for all programmes, the reality TV genre first makes a showing only in 19th position.

At times it seems as if there's nothing but reality TV on the screen but the top watched reality show, 'Dance Your Butt Off' on SABC 1 attracted 10.2% of the total adult viewing audience - that's 2.847-million viewers (aged 15+). In contrast, the friendly between Bafana Bafana and Burkina Faso, also on SABC 1, pulled 5.579-million viewers, a 19.9% share of the TV audience.

[image: ]The 10.2% share of audience for August's top-ranked reality show is far above the 4% for the second-ranking show, eTV's 'Cheaters', which attracted 1.128-million viewers. The same channel's 'Fear Factor' ranked as the third biggest reality show in August, commanding a 3.9% share of audience, with 1.09-million adult viewers (15+).

SABC 2's 'American Idol' had slightly more eyes on screen than the fifth-ranking 'Survivor: Tocantins' on SABC 3 - both had a 3.8% share of audience, with 1.061-million and 1.057-million viewers respectively.

'Idols SA' attracted only 0.9% of the total TV audience, with the fighting on M-Net pulling just over 252 000 viewers and on Mzansi Magic just over 250 000. 'Minute to Win It', on M-Net, ranked 17th in the top 20 reality show rankings for August, with just under 159 000 viewers.

What is being watched?

Live sporting events drew South African viewers' attention during August. Of the top 20 shows watched in August 2011, six covered sporting events. 

Five of the overall top 20 shows were drama programmes, with 'Zone 14' pulling 18.5% of audience, and 'Intsika' pulling 17.6% (both on SABC 1).

Two news bulletins made it into the top 20, the Xhosa news in fifth place with 14.5% of viewers and the Zulu news in 10th with 13.7% of viewers.

The top of the pile is still 'Generations'. The only soapie to make it into the top 20, it attracted a massive 6.828-million viewers, almost a quarter of the entire adult TV universe.

To put into perspective, the screening of the 2010 FIFA World Cup opening match between South African and Mexico drew only 346 800 more viewers (28.8% share) than South Africa's top soapie did this August.

Top 20 reality shows in August 2011

No	Show	Channel	% Viewers	# Viewers
1	Dance Your Butt Off	SABC 1	10.2%	2 847 744
2	Cheaters	e-TV	4.0%	1 128 473
3	Fear Factor	e-TV	3.9%	1 090 246
4	American Idol	SABC 2	3.8%	1 061 080
5	Survivor: Tocantins	SABC 3	3.8%	1 057 053
6	Forgive and Forget	e-TV	3.6%	1 015 592
7	Axn	e-TV	3.6%	994 247
8	Who Wants to Marry My Dad	SABC 2	3.3%	928 971
9	The Close Up: A Showbiz Report Special	e-TV	3.1%	857 538
10	Style By Jury	e-TV	2.9%	825 437
11	My Super Sweet 16	SABC 3	2.5%	709 709
12	Skin Deep	e-TV	2.3%	637 822
13	Spirit Of South Africa: John Edward Psychic Medium	SABC 3	1.5%	418 513
14	Idols SA	M-Net	0.9%	252 695
15	Idols SA	Mzansi Magic	0.9%	250 239
16	Fear Factor International	e-TV	0.8%	213 626
17	Minute to Win It	M-Net	0.6%	158 823
18	The Bachelor	Vuzu	0.4%	123 758
19	In his presence - With Pastor Emmanuel Ogbechie	Soweto TV	0.4%	115 935
20	America's Next Top Model	Vuzu	0.3%	91 189


Source: SAARF TAMS Overnights, 01/08/2011-28/08/2011)

References
image1.png




